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M AY FA I R ,  LO N D O N ,  C I R C A  1 8 0 5

Francis Truefitt opens his doors for trade on 21st October 1805 in fashionable Mayfair, on the 

day of the Battle at Cape Trafalgar, while King George III sat on England’s throne and William 

Pitt the Younger served as its Prime Minister.



O U R  S TO R Y

1 8 0 5

While the battle of Trafalgar rages, William 

Francis Truefitt opens his first salon and is 

appointed Court Wig Maker to George III.

1 8 6 0

H.P Truefitt enters into a binding contract

with his manager J.B. Donnell, which was 

to become one of the oldest, still existing 

franchising documents of its kind in the 

field of hairdressing.

1 8 7 0

The very first ladies’ salon is opened 

by Truefitt at 23 Old Bond Street. This 

fashionable establishment is an instant 

success.

1 8 7 5

Graced by Queen Victoria and driven by 

an increasing demand, Truefitt commences 

commercial production of toiletries.

O U R  H I S TO R Y  I N  P I C T U R E S
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1 8 7 8

Truefitt commences commercial production 

of his products and it appears that the 

first commercially-produced lipstick is 

developed by Truefitt’s chemists.

1 8 8 0

Miss West joins the Truefitt team from 

America and is entrusted with the 

operation of the first ever ‘Manicure and 

Chiropody Salon’ in the world.

1 9 0 0

C.A.R. lotion is formulated after a specific

request from members of the R.A.C., as a 

solution to unruly and windswept hair. The 

product is still a firm favourite today.

1 9 1 2

Truefitt & Hill products have been brought 

up from the wreck of the ill-fated Titanic, 

and form a part of the Titanic Exhibition.

O U R  H I S TO R Y  I N  P I C T U R E S
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1 9 3 5

Truefitt acquires Edwin Hill’s salon and 

the merged business moves to enlarged 

premises in Old Bond Street. The business 

trades under the name of Truefitt & Hill, 

laying firm foundations for the company’s 

future success.

1 9 4 4

Montgomery of Alamein finds time to write 

a letter to Truefitt, thanking him for the 

superb brushes crafted from a German 

propeller. Incredibly, this letter is written on 

the eve of D-Day.

1 9 9 3

Truefitt & Hill moves to the prestigious 

address of 71 St James’s Street, where it is 

still based today.

1 9 9 9

Mr. Holgate, a barber to royalty and many 

other historic figures – amongst them Sir 

Winston Churchill – retires from Truefitt & 

Hill after an incredible 80 years of service.

O U R  H I S TO R Y  I N  P I C T U R E S
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2 0 0 0

Truefitt & Hill is recognised by the 

Guinness Book of World Records as the 

‘Oldest Barber Business in the World’ 

and retains this prestigious accolade 

unchallenged to this day.

2 0 0 5

We are honoured by H.R.H. Prince Philip, 

The Duke of Edinburgh, who attends 

Truefitt’s bi-centenary celebrations 

and graciously agrees to unveil the 

commemorative plaque.

2 0 1 3

Truefitt receives an invitation to participate 

in the prestigious ‘Coronation Festival’ at 

Buckingham Palace, to celebrate H.M. The 

Queen’s Diamond Jubilee.

2 0 19

Truefitt’s growth is fuelled by ever-

increasing popularity and is evidenced by 

store openings in far-flung corners of the 

world. Our shops are found across the 

globe, from Toronto to Baku.

O U R  H I S TO R Y  I N  P I C T U R E S
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W H Y  W E  A R E  H E R E

In every age, for all generations, Truefitt & Hill is an invaluable asset to all well 

groomed men. 

From our personalised barbershop services to our finely crafted products, we 

provide the guidance, confidence, knowledge, tools and inspiration every man 

needs to put his best face forward.



O U R  S TO R Y

R E C O R D  H O L D E R S

‘The Oldest Barbershop in the World’, as 

recognised by Guinness Book of World 

Records in April 2000, opened its doors in 

1805, the year of the Battle of Trafalgar.

BY  R OYA L  A P P O I N T M E N T

By royal appointment to the royal 

household since the reign of His Majesty, 

George III. Truefitt & Hill is privileged today 

to work by appointment to H.R.H. Prince 

Philip, the Duke of Edinburgh.

L I T E R A R Y  M E N T I O N S

Mentioned in the works of such literary 

giants as William Makepeace Thackeray, 

Charles Dickens and Oscar Wilde.

T I TA N I C  A R T E FAC T S

Truefitt’s products were found amongst 

artefacts brought up from the wreck of the 

Titanic.
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O U R  PA S T  I S  YO U R  P R E S E N T

Enriching men’s grooming lives for more than two centuries, Truefitt & Hill has provided 

discerning gentlemen with only the finest in products and services. 

We accomplish this by offering consistently high quality grooming services and by developing 

superior grooming products that are perfect for daily use.  

Our offering gives men the opportunity to look and feel their very best. 



O U R  S TO R Y

R E F E R E N C E D  T H R O U G H  H I S TO R Y

Throughout Truefitt’s history, the company has had the honour of serving the Monarchs of Great 

Britain throughout nine consecutive reigns, extending over the last two centuries.

During this period, there were numerous references made to this venerable establishment 

and its patrons, both pictorial and verbal, in the many publications of that period. Old copies of 

‘Punch’ mentioned Truefitt’s on a regular basis.

Truefitt’s prominence and its standing was often the envy of other, less revered hairdressers.
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1 8 0 6

“...white leaded faces and 

high wigs loaded down with 

Venetian talc. Charles Fox was 

the exception. He wore one 

of Truefitt’s nutty-brown wigs 

reeking with perfumed oil.”

Seduced by Virginia Henley

Q U OTA B L E S

1 8 2 0

“I try to take him to pieces, and 

find silk stockings, padding, 

stays, a coat with frogs and a fur 

collar, a star and blue ribbon, a 

pocket-handkerchief prodigiously 

scented, one of Truefitt’s best 

nutty brown wigs...”

The Four Georges  

by W.M. Thackeray

1 8 3 0

“Mr. Gladstone’s appearance 

and manners are much in his 

favor. There is not a dandy in the 

House but envies what Truefitt 

would call his ‘fine head of jet-

black hair.”

Readings in English History 

by Edward P. Cheyney

1 8 4 8

“In these melancholy cogitations 

the Major, had donned his own 

dressinggown and replaced his 

head of hair – a little grey had 

been introduced into the coiffure 

of late by Mr Truefitt.”

The History of Pendennis  

by W.M. Thackeray

1 8 4 9

“Old folks have a right to be 

interesting: and that a lady 

may continue to have a heart, 

although she is somewhat stouter 

than she was when a schoolgirl, 

and a man his feelings, although 

he gets his hair from Truefitt’s.”

Rebecca and Rowena 

by W.M. Thackeray
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1 8 5 0

“Elphinstone is a prinked, 

polished dandy, whose old age 

shall be made to shine with huile 

antique and one of Truefitt’s best 

nutty brown wigs.”

The Mulberry Empire

by Philip Hensher

Q U OTA B L E S

1 8 6 1

“At Mr Truefitt’s, the excellent 

hairdresser’s, they are learning 

French to beguile the time.”

The Uncommercial Traveler  

by Charles Dickens

1 8 8 8

“I must go to Truefitt’s to have 

my hair cut... They read ‘Punch’ 

aloud to each other; they  

cracked jokes with the 

hairdressers; they snorted and 

laughed through the soap and 

jets of hot and cold water.”

Spring Days by George Moore

1 9 4 0 s

Many famous figures from the

world of entertainment enjoyed

the legendary Truefitt’s touch,

including Lord Laurence Olivier,

Danny Kaye, John Wayne, Frank

Sinatra, Stewart Granger, Fred

Astaire and Cary Grant.

1 9 6 5

On 24th January 1965, Truefitt

closed its doors to honour the

death of one of its longest 

serving

customers, Sir Winston Churchill.
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W E  L I S T E N ,  O U R  P R O D U C T S  R E S P O N D

Truefitt & Hill’s tradition of excellence, elegance, high style and timeless quality is reflected 

in the superb range of Truefitt & Hill toiletries, which combine convention of style with the 

contemporary taste for exclusivity.

Although Truefitt & Hill is inspired by, and based on the vast store of experience, knowledge 

and understanding of all gentlemen’s grooming needs spanning over the last two centuries, our 

extensive range of toiletries is firmly committed to the future.
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C LU B M A N

A fresh green aromatic fragrance 

characterised by citrus, mint, mandarin 

and bergamot enhanced by a crisp ozonic 

floral heart and a base of woods, amber 

and musk.

A fresh marine fougère fragrance with fresh 

green spicy top notes, bergamot, lemon and 

mint leading to a heart of geranium, clary 

sage, lily and jasmine and a base of moss 

combining sage, sandal, cedar and amber.

S PA N I S H  L E AT H E R

A smooth woody chypre fragrance where 

fresh citrus notes of bergamot and orange 

combine with spicy notes that rest upon 

a masculine heart of lavender and clove 

and a balsamic powdery base consisting of 

leather, musk, patchouli and moss.

F R E S H M A N
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P R O D U C T  R A N G E S :  1 8 0 5

A fresh ozonic fragrance, with top notes of white melon, bergamot, and lemon combined  

with a floral lily, jasmine and rose heart resting on a spicy wood, moss, amber and musk base.



O U R  S TO R Y

P R O D U C T  R A N G E S :  T R A FA LG A R

A captivating spicy wood fragrance that reveals its distinguished heritage with top notes of 

lemongrass and bergamot, complemented by subtle hints of lavender and spice.



O U R  S TO R Y

P R O D U C T  R A N G E S :  W E S T  I N D I A N  L I M E S

Beyond any doubt, this fragrance belongs with the English classics: A refreshing, effervescent 

and zesty fragrance, in which lively top notes of exotic lime, lemon and bergamot are combined 

with a heart of lilac, lavender, rose, clove and apple and a base note of orange blossom.



O U R  S TO R Y

P R O D U C T  R A N G E S :  G R A F TO N

A classic masculine fougère aroma with a fresh spicy green herbaceous opening combined with 

a dry spicy floral heart, leading onto a rich, woody, amber background with a hint of leather. 



O U R  S TO R Y

P R O D U C T  R A N G E S :  S A N DA LW O O D

A sophisticated cologne which is as modern as it is classic. This refined fragrance for today’s 

man is firmly anchored with soft base notes of sandalwood, tonka and amber, while delicate 

middle accords of rose and lavender blend easily with delicious herbal and citrus top notes. 



28

C O N T E M P O R A R Y  S I G N AT U R E  R A N G E :  A P S L E Y

Created as a homage to the first Duke of Wellington – who defined fashion after his success at Waterloo – 

and named after Apsley House, the former home of this famous Truefitt & Hill devotee. Indeed, Apsley shares 

characteristics of the hero of Waterloo, who remained an imperturbable figure in a fast changing early 19th 

Century Britain. His taste, his dress, his appearance, all effortless yet immediately noticeable, simple in its 

grandeur, and majestic in its simplicity. Apsley combines a unique blend of grapefruit and pepper, supported on 

a heart of cedarwood and patchouli, accentuated with notes of musk and laid over a base of smouldering autumn 

woods and spice. 

O U R  S TO R Y
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P R O D U C T  R A N G E S :  A P S L E Y

Apsley Cologne, named after the iconic London landmark and former residence of the 

1st Duke of Wellington, has been formulated to ignite the senses with a refined blend 

of smouldering woods accentuated by light citrus notes. The harmonious overtones of 

woody vertivert are lifted with a refreshing essence of grapefruit and are accentuated by 

notes of pepper, while its heart of cedar-wood and patchouli, which has been enriched 

by sensual notes of musk, gives an alluring base to this captivating fragrance.
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R E A DY  F O R  T H E  N E E D S  
O F  T H E  2 1 S T C E N T U R Y  M A N

Indulge your skin... Put your best face forward.

“The perception of masculine good looks has undergone a tremendous 

transformation in the past few years. Men not only want to look their best, 

they now recognise the importance of being flawlessly groomed. Men no 

longer consider that manicured fingernails or smooth skin detract from 

their masculinity. Awareness of appearance is becoming paramount in the 

psychology of the modern male.”  

Joanna Broughton, The Daily Telegraph UK



O U R  S TO R Y

O U R  B E A R D  &  M O U S TAC H E  R A N G E

As facial hair continues to grow in popularity, we are proud to combine over 210 

years of experience and modern cosmetic innovation in order to introduce our 

Beard & Moustache Range of products.

The range consists of Beard Oil, Beard Balm and Moustache Wax, each 

product carefully formulated to deliver the ultimate in facial hair grooming 

regimen and to ensure that an immaculately groomed look can be easily and 

effectively achieved.



O U R  S TO R Y

P R O D U C T  R A N G E S :  U LT I M AT E  C O M F O R T

A range of luxury, sophisticated, high performance products based on our 210 years of 

experience in the men’s grooming market. Indulges the skin and allows every man to always put 

his best face forward. 



O U R  S TO R Y

P R O D U C T  R A N G E S :  AU T H E N T I C  N O.1 0

The refined ingredient mix of the No.10 product range encompass the latest product formulation 

techniques, while utilising traditional ingredients such as willow bark and borage extracts, 

which are supported with tailored blends of carefully selected essential oils. A delicate and 

sophisticated citrus-based fragrance complements the range.



O U R  S TO R Y

W I T H  O V E R  T W O  C E N T U R I E S  O F  K N O W L E D G E  A N D  E X P E R I E N C E ,  W E  O F F E R  T H E  V E R Y  B E S T  T H AT  T H E R E  I S 
TO  E N S U R E  T H AT  A L L  O U R  C U S TO M E R S  C A N  A LWAY S  P U T  T H E I R  B E S T  FAC E  F O R WA R D



O U R  S TO R Y

S E T S ,  S TA N D S ,  R A Z O R S  &  B R U S H E S

Elegant and timeless design of Truefitt & Hill shaving sets, stands, razors and 

brushes combines everyday convenience with the luxury of traditional styling 

and offers the perfect set of top quality accoutrements every gentleman needs 

to achieve an exceptional and enjoyable shave every day and every time.

S H AV I N G  AC C E S S O R I E S
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S H AV I N G  T R A D I T I O N

At Truefitt & Hill we have a continuous shaving tradition that has stood the test of over 

200 years. During this time we have witnessed an incredible cycle of shaving trends with 

the old-fashioned cutthroat razors as well as the retro ‘safety’ or ‘double edged’ razors 

making a strong come back.

Regardless of the razor choice, it is widely accepted that a boy becomes a man when 

he learns to shave, however it is often said that only once a man experiences a shave at 

Truefitt & Hill, does he become a gentleman.
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L E AT H E R  AC C E S S O R I E S

Often it’s not the big things that matter. Sometimes it’s the little accoutrements that 

make something that is already special, truly unique. That’s why we have a collection 

of leather accessories to complement an already superb array of products. Each 

accessory is designed to add that extra special touch to any gentleman’s grooming 

and lifestyle experience.
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M A D E  I N  E N G L A N D

Our products have been carefully crafted in England since 1805, and they embody

the essence of British heritage at its best. 

Our dedicated team of highly skilled professionals, chemists, perfumers, cosmetic 

scientists, designers and craftsmen work tirelessly to deliver our products, known today 

for their distinctive tradition of innovation and excellence. 

Our iconic ranges will continue to be produced in England as we constantly endeavour 

to create new and exciting products in response to our customers’ needs.
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T R A D I T I O N A L  S H AV I N G  G O E S  W O R L D W I D E

Being the oldest barbershop in the world 

and leaders in the field, Truefitt & Hill has 

flourished over the last few years and 

today has stores all over the globe. From 

it’s humble beginnings in Mayfair, today we 

have stores in the United Kingdom, Canada, 

United States, China, India, Malaysia, Thailand, 

Azerbaijan, South Korea and Kuwait, with 

more due to open their doors in the future.



O U R  C O M M I T  T O  T H E  E  N V I R O N M E N T

W e  a r e  c o m m i t t e d  t o  a c t  v i g o r o u s l y  t o  p r o t e c t  t h e  e n v i r o n m e n t .

W e  t a k e  s e r i o u s l y  o u r  r e s p o n s i b i l i t y  t o  m o n i t o r  a n d  m i n i m i s e  t h e  s h o r t  a n d  l o n g  t e r m  i m p a c t  o u r  b u s i n e s s  h a s  o n  
t h e  w o r l d  a r o u n d  u s .  

W e  w i l l  c o n t i n u o u s l y  s t r i v e  t o  m i n i m i s e  o u r  i m p a c t  o n  t h e  e n v i r o n m e n t ;  u s e  n a t u r a l  r e s o u r c e s  a n d  e n e r g y  
w i t h  g r e a t  c a r e ;  f u l l y  c o m p l y  w i t h  a l l  r e l e v a n t  e n v i r o n m e n t a l  l e g i s l a t i o n ;  c h o o s e  e n v i r o n m e n t a l l y  a w a r e  s u p p l i e r s  , 
w h o  s o u r c e  t h e i r  r a w  m a t e r i a l s  w i t h i n  a  s u s t a i n a b l e  s u p p l y  c h a i n ;  u s e  r a w  m a t e r i a l s  e f f i c i e n t l y ;  u s e  s u p p l i e r s  w h o  
h o l d  a p p r o p r i a t e  a c c r e d i t a t i o n s ;  m i n i m i s e  o u r  c a r b o n  f o o t p r i n t ;  r e - u s e  a n d  r e c y c l e  c o m p o n e n t s  a n d  m a t e r i a l s ;  
r e d u c e  e n e r g y  c o n s u m p t i o n  a n d  p o l l u t i o n ;  p r o m o t e  e f f i c i e n t  u s e  o f  m a t e r i a l s  a n d  r e s o u r c e s  t h r o u g h o u t  o u r  
b u s i n e s s  a n d  s u p p l y  c h a i n ,  i n c l u d i n g  w a t e r ,  e l e c t r i c i t y ,  r a w  m a t e r i a l s  a n d  o t h e r  r e s o u r c e s ,  e s p e c i a l l y  t h o s e  
t h a t  a r e  n o n - r e n e w a b l e ;  p r e d o m i n a n t l y  u s e  r a i l  a n d  s e a  t o  d i s t r i b u t e  o u r  p r o d u c t s ;  l i m i t  b u s i n e s s  t r a v e l  a s  f a r  a s  
p o s s i b l e ;  u s e  s u s t a i n a b i l i t y  s o u r c e d  i n g r e d i e n t s  a n d  r e c y c l a b l e  m a t e r i a l s ;  i n c l u d e  p a c k a g i n g  m a t e r i a l s  w i t h  
r e c y c l e d  c o n t e n t ;  p r o m o t e  e n v i r o n m e n t a l  a w a r e n e s s ;  s u p p o r t  r e l e v a n t  c h a r i t i e s  a n d  n e v e r  p e r m i t  a n i m a l  t e s t i n g ;  
b e  p r o -  a c t i v e  a n d  i n n o v a t i v e  i n  o u r  b u s i n e s s  a c t i v i t i e s  t o  p r o t e c t  o u r  w o r l d .

G R O O M I N G  M E N  F O R  G R E A T N E S S  S I N C E  1 8 0 5

TRUEF I TTANDH I L L .CO .UK
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Global Headquarters: 71 St. James’s Street, London SW1A 1PH, United Kingdom
+44 (0) 20 7493 8496  •  info@truefittandhill.co.uk
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